
THE THEME FOR 
THIS WEEK’S 
BIOLOGY 
LESSON IS 
CONSERVATION

G-STAR RAW, AN IMMORTAL JELLYFISH, 
AND THE RECLAMATION OF 

THE OCEAN ONE BOTTLE AT A TIME

A COLLABORATION WITH PHARRELL WILLIAMS



You wouldn’t be remiss to consider the Chumash and Tongva people the original Angelenos. These Native 
American tribes resided along the coast of Los Angeles, often beachside. When it comes to these folks, canoes 
are oft-considered to be the greatest achievement of their era: redwood planks side-by-side and sealed with tar 
from pine or the La Brea pits, they had essentially mastered the ocean, and extended their domain into the water.

Yachts and surfboards have replaced canoes, Bikram Yoga studios have replaced sweat lodges, but modern 
Angelenos still love their ocean, and taking care of it is more important than ever.

RAW for the Oceans, a collaboration between G-Star RAW, Bionic Yarn, and Parley for the Oceans, retrieves 
plastic pollution from the sea and sends that refuse through revolutionary textile processes, the result of which 
has sparked a forward-thinking denim collection with Pharrell Williams.

You know Pharrell Williams—musician, songwriter, producer, fashion designer, jack-of-all-trades extraor-
dinaire. His reputation precedes him on multiple levels.

So, the numbers: There are believed to be 46,000 pieces of plastic in every square mile of ocean. Scientists 
have declared 200 areas “dead zones,” where no living organisms can grow. Americans consume 8.6 billion 
gallons of water annually, 40% of all bottled water comes from the tap and 0% has to adhere to government 
clean water standards.

Here we examine and mirror the spirit of RAW for the Oceans’ process with another reclamation process: 
the Turritopsis nutricula—commonly known as the immortal jellyfish—who dismantles itself down to the cel-
lular level when under duress, and then regenerates into a young, new medusa.

Illustrated by 

Narda Lebo
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A CONVERSATION BETWEEN PHARRELL WILLIAMS AND
G-STAR RAW GLOBAL BRAND DIRECTOR SHUBHANKAR RAY

Shubhankar Ray: What was your first encounter with Bionic Yarn? I don’t think we’ve discussed how that all began.
Pharrell Williams: I met Tyson [Toussant, Founder of Bionic Yarn] through a friend. I loved what he was 
doing. Initially we were looking at Bionic Yarn fabrics for Billionaire Boys Club and I was fascinated by 
the technology behind it. I couldn’t believe how it felt in relation to what was in it.

SR: I think that is the future of environmentally sustainable products; they handle and feel familiar, as soft or strong 
as regular garments, but you know that they are made with recycled plastic and cotton and thus have a wider 
impact in future proofing fashion. The ultimate form of sustainable design is when you can give post-consumer 
waste like plastic bottles a new life as denim, and at the same time make an impact on cleaning up the oceans.
PW: Exactly. That’s why RAW for the Oceans makes sense. Using Bionic Yarn for the first denim from recycled 
ocean plastic, and transforming that innovation into something you really want to wear. To find out ocean plastic 
will break down and act like oil droplets—so in the future, when we list the properties of ocean water we will 
have to include plastic—that is shocking. It’s about creating a practical way to make earth conservation accessible.

SR: The best way to make a conservation impact in the modern age is through rethinking existing business models 
to build in sustainability as a condition for doing business rather than just a social responsibility. Did you think 
getting involved with Bionic as both shareholder and creative director would allow you to re-propose how 
fashion is made?
PW: That’s of course the ambition. With RAW for the Oceans I’m involved as a business partner through Bionic, but 
I’m also working with G-Star and The Vortex Project as the Creative Director for Bionic and have been heavily 
involved in every aspect of the creative work from fabric to ad copy. I’m really proud of how everything is coming 
together. Winning the Grand Prix at Cannes this year was a big highlight.

I’m excited for the world to see and feel what we’ve accomplished. The first RAW for the Oceans collec-
tion contains 10 tons of recycled PET plastic, that’s roughly 700,000 bottles that are no longer in the sea. And 
through just wearing the jeans or a denim jacket, you’re a part of that movement to raise awareness for ocean/
planet problems and become part of the solution.


